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Mobile Internet as of Today

- PALM, RIM, CDPD & WAP.

- BREW initiative from Qualcomm

- GPRS available, no handsets yet!
Packet switched data, always on.

- +180 Million Java handsets –02,

- No SMS!

- With only 7% of wireless users even interested in purchasing
goods with their handheld devices, JMM believes that mobile
data will serve to drive real-world sales instead of actual
wireless transactions. JMM doesn't expect more than 1 million
U.S. users to transact wirelessly until late 2002.
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Mobile Internet Forecast
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Key Enabling Factors for mCommerce

- AT&T & NTT DoCoMo
GSM/GPRS
Pay per Byte
Caller pays

- MVNO’s Virgin, MTV etc
Branding/ persuasive marketing
Prepay/ no charge for receiving calls

- Inter carrier messaging
Open the systems for messaging btw carriers

- Enterprise application push and implementation
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Business

Research | Strategy | Business
Company Overview

Research

Strategy

- Market analysis
- Competitive Analysis
- Benchmark study
- Future Trends/ Visibility

- S.W.O.T analysis
- Expansion
- Focus Group/ Market test
- Partnerships & Affiliations
- Focus Group/ Market test

- Business Dev.
- Product Dev.
- Integration
- Infrastructure Dev.
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ResponsibilityDegree of involvement

Working relationships
- Brainheart Capital

- Novestra/ 34Networks

- Start-up Factory
(fmr. CEO & CIO of  Ericsson)

- Redwood Partners

- Offroad Capital

- Institute For The Future

- Swedish Post

- Orange

- Ericsson 

- Mspect

- Telia

2 Partners,  Patric Carlsson & Martin Stankiewicz
Both former Directors of International Business Development
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Thank you.

For further information, 
grab or e-mail me

patric@knowledgecafe.net


